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tisna SigieiE AT q punjab national bank

...the name you can BANK upon!

POSSESSION NOTICE
(For Immovable Property)

Whereas, Punjab National Bank/ the Authorized Officer/s of the Punjab National Bank under the Securitization and Reconstruction of Financial Assets
& Enforcement of Security Interest Act, 2002, and in exercise of powers conferred under Section 13 read with the Security Interest (Enforcement)
Rules, 2002, issued demand notice/s on the dates mentioned against each account calling upon the respective borrower/s to repay the amount as
mentioned against each account within 60 days from the date of notice(s)/ date of receipt of the said notice(s). The borrower having failed to repay the
amount, notice is hereby given to the borrower and the public in general that the undersigned has taken possession of the property described herein
below in exercise of powers conferred on him under sub-section (4) of Section 13 of Act read with Rule 8 of the Security Interest Enforcement) Rules,
2002 dated are mentioned below. The borrower's /guarantor's /mortgagor's attention is invited to provisions of sub-section (8) of section 13 of the Actin
respect of time available to redeem the secured assets. The borrower/s in particular and the public in general is hereby cautioned not to deal with the
property/ies and any dealing with the property/ies will be subject to the charge of Punjab National Bank for the amounts and interest thereon.

Sl, Name of Name of Borrowers . Demand | Notice- O/s bal. on
No. Branch Accounts & Address Details of Mortgage property notice date| 13(4) | Demand notice
1.|Bombay [M/s S.S. Mobile| 1. Mr. Shahnawaz Siddiqi S/o | Residential House bearing municipal no.|24.04.2019 | Symbolic | Rs.10,52,164.58
Bazaar |solutions Sh. Shamim Ahamad (Prop. | 789/1 measuring 62.70 sq Mtr within khasra ,,‘;?.iiss.!,‘:'; (Rupees Ten Lac
c- M/s S.S. Mobile Solutions) |no. 2805 situated at Tara puri, Khushal Nagar 08.08.2019 Fifty Two
181800870000 [Shop No. 47, Ground floor, [Meerut belonging to Smt. Shameem Begum. Thousand One
3415 Ganga Plaza, Begum Brige, | The boundaries of which is as follows: East : Hundred Sixty
Hapur road, Meerut-250002 |45ft/ house of Nabi Jaan, West: 45ft/House four and paisa
2. Mr. Shahnawaz Siddiqi  |of Rukhsana, North: 15ft/ House of Others Fifty Eight Only)
S/o sh. Shamim Ahamad property, South: 15ft/ 15ft wide Rasta. + interest w.e.f
(Prop. M/s SS Mobile 01.04.2019 &
Solutions), H.N. 789, Opp.- Drum Godam, 2nd 30 feet road, Khusahal Colony, Lisari Road, Lisari, other charges
Meerut-250002
3.Mrs. Shamim Begum w/o Sh. Sheem Ahamad (Guarantor M/s S.S. Mobile solutions) H.N. 789,
Opp.- Drum Godam, 2nd 30 feet road, Khusahal Colony, Lisari Road, Lisari, Meerut-250002
2.|Mangal |M/s Baba Mayuri Gupta, B-77, Ganga |Part of Plot Khasra no. 757, area 843 Sq Mtr | 16.04.2018 |Notice-13(4)| Rs. 1074694/-
Pandey |Enterprises Dham Colony, Ganga Nagar,|at village Kasthla, Shamsher Nagar, Pargana 16.06.2018 + intt wef
Nagar, (Prop- Mayuri Meerut- UP. and Tehsil- Distt Meerut, owned by Chhaya Symbolic | 01.04.2018 +
Meerut |Gupta B-77, Gupta, consisting of boundriesEast- 202 ft P“Z‘;f:m" other charges
Ganga Dham and land other person, West- 162 ft after rest 17.12.2018
Colony, Ganga part of plot, North- 39 ft after plot of Rahul, Physical
Nagar, Meerut- South- 60 Ft 8 inch after 20 ft wide road. Posst;sesion
uP 09.08.2019
3.|Mangal (M/s Baba Prashant Gupta, B-77, Part of Plot Khasra no. 757, area 843 Sq Mtr| 16.04.2018 |[Notice-13(4)] Rs. 1130186/-
Pandey |Industries Prop-|{Ganga Dham Colony, Gangalat village Kasthla, Shamsher Nagar, Pargana 16.06.2018 + intt wef
Nagar, |Prashant Gupta|Nagar , Meerut- UP and Tehsil- Distt Meerut, owned by Mayuri poymbolic | 01.04.2018 +
Meerut [B-77, Ganga Gupta, consisting of Boundaries: East- 162 ft date other
Dham Colony, then rest part of the plot, West- 198 ft 6 inch/ 17.12.2018 Charges
Ganga Nagar, land of other person, North- 40 ft after plot of Physical
Meerut- UP Rahul, South- 60 Ft 8 inch after 20 ft wide road P”ﬁ?g"’"
09.08.2019

Date: 12.08.2019

Place: Meerut

Authorised Officer, Punjab National Bank
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Ansal Housing Limited
—An ISO 9001:2015 Company—

(Formerly known as Ansal Housing & Construction Ltd.)

Regd. Office : 606, 6" Floor, Indra Prakash, 21, Barakhamba Road, New Delhi - 110001
Head Office : 2F-AHCL, 2™ Floor, Ansal Plaza, Sector-1, Vaishali, Ghaziabad, U.P. - 201010
E-mail : ahl@ansals.com Website : www.ansals.com CIN : L45201DL1983PLC016821

EXTRACT OF STATEMENT OF STANDALONE / CONSOLIDATED UNAUDITED FINANCIAL RESULTS FOR THE QUARTER ENDED 30TH JUNE, 2019

(Rs. in Lakh) except EPS

Place : Vaishali, Ghaziabad
Dated : 12th August, 2019

s Standalone Consolidated
r.
Quarter Ended Year Ended Quarter Ended Year Ended
No.| PARTICULARS 30.06.2019]30.06.2018 | 31.03.201930.06.2019[ 30.06.2018 | 31.03.2019
(Unaudited) | (Unaudited) | (Audited) |(Unaudited)|(Unaudited)| (Audited)
1 Total Income from Operations (Net) 5,572.32 4.118.54 17,737.32 | 6,627.73 5,152.73 22,589.12
2 | Net Profit (+) / Loss (-) for the period before tax (860.14) | (363.61) | (1,936.65) | (768.34) | (212.24) (1,348.41)
(before Exceptional / Extraordinary items)
3 | NetProfit (+) / Loss (-) for the period before tax (860.14) | (363.61) | (1,936.65) | (768.34) | (212.24) (1,348.41)
(after Exceptional / Extraordinary items)
4 | Net Profit (+) / Loss (-) for the period after tax (588.19) (268.92) (803.31) (515.51) (161.46) (394.90)
(after Exceptional / Extraordinary items)
5 | Total Comprehensive Income for the period (553.51) (256.43) (777.83) (480.83) (147.59) (363.92)
[Comprising Profit / (Loss) for the period (after tax)
and Other Comprehensive Income (after tax)]
6 Paid-up Equity share capital (Face value of Rs.10/-each) 5,938.58 5,938.58 5,938.58 5,938.58 5,938.58 5,938.58
7 | Earning Per Share (EPS) (for continuing and discontinuing operations)
Basic and diluted EPS (In Rs.) (0.99) (0.43) (1.35) (0.87) (0.27) (0.66)
NOTES :

1. The financial results are in accordance with the Indian Accounting Standards (Ind AS) as prescribed under Section 133 of the Companies Act, 2013, read with rule 3 of the
Companies (Indian Accounting Standards) Rules, 2015 and Companies (Indian Accounting Standards) (Amendment Rules), 2016.

2. The company has adopted Ind AS 116 “Leases”, effective from April 1, 2019, and considered all material lease contracts existing on April 1, 2019. The adoption of the standard
does nothave any material impact on the financial results of the company

3 The above is an extract of the detailed format of Unaudited Financial Results for the Quarter ended 30th June, 2019 filed with the Stock Exchanges under Regulation 33 of the
SEBI (Listing and Other Disclosure Requirements) Regulations, 2015. The full format of the Unaudited Financial Results for the Quarter ended 30th June, 2019 are available on
the Stock Exchange Websites (www.bseindia.com and www.nseindia.com) and on the Company's website (www.ansals.com).
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Gits unpacks the
utility narrative

Aready-to-cookfood brand looks to stay relevant, even as
its core promise of convenience is knocked over by a host

of new players

TE NARASIMHAN
Chennai, 12 August

ew recipes, healthy
N alternatives and
national pride—it is a

broad sweep of narratives that
the 55-year-old home-grown
convenience foods brand is
experimenting with, as it plots
itsway through a rapidly chang-
ing marketplace. A shift in cus-
tomer perceptions and needs
and the aggressive expansion of
food-delivery apps are forcing
Gits, the home-grown conven-
ience foods brand to rethink its
value proposition.

Thebrand has along history
in the country. It came into
being in 1963 when Gits Food
Products, a privately held com-
pany launched instant and
ready to cook food mixes under
its name. The company is cur-
rently managed by the third
generation of the founding
Gilani and Tejani families and
the brand is being reinvented
with new products being
launched, new packaging for-
mats and all of this backed with
intensive ad campaigns.

Change is being driven by
changing customer profiles.
More health conscious and
while they look for conven-
ience, buyers are also particular
about fresh fare, say market
experts. This is the market Gits
seeks to address.

“Gits has always been an all-
natural, no preservative brand.
However, educating customers
and breaking the myths (about
packaged food) is a big chal-
lenge,” says Sahil Gilani, director
(sales & marketing), Gits Food

In a new campaign, the company targets working professionals
while talking about health and convenience

Products. The com-
pany has recently

"Gits has always
been an all-

brand and that
heritage of the

launched asetofdig- natural, no brand still sticks
ital films that speak preservative toit. Gits needs to
to millennial needs brand. However, jump out of that
abouttasteand con- educating old heritage. In
venience. All of this customers and terms of its cur-
ispackaged withina breaking the rent advertising, I
narrative that also myths (about do not see that
seeks to maximise packaged foods)is happening.”

the sentiment a big challenge” The market
around two big spaHIL GILANI that Gits serves
upcoming festi- Director (sales & marketing) has plenty to offer.
vals/events Raksha it Food Products " “I think it is
Bandhan and important to

Independence Day (August 15).
The company says the cam-
paign is meant to celebrate both
patriotism and brotherhood and
that it is an ode to all soldiers.
Harish Bijoor, brand con-
sultant and founder Harish
Bijoor Consults does not see the
brand’s promise being effec-
tively conveyed through such
ads however. “Gits is a very old

understand that the young gen-
eration that we are talking
about, is not only about con-
venience, but also about ratifi-
cation of good health due to that
convenience. Associating good
health and healthy practice with
Gits may be a good way to go
forward,” says Bijoor.

The RTC (ready to cook) to
the RTE (ready to eat) segment

Business Standard

isestimated to be around 31,200
crore and growing at around 10-
15 per cent. Gits claims it
accounts for 25 per cent share of
the market that has a number
of hyperlocal and local brands.
Among the big brands compet-
ing for the same pie are MTR
Foods, Kohinoor, ITC, Nestle,
McCain Foods (India), Prabhat
and others.

Gilani says that the brand’s
focus in the early years was on
the export market because
some products were seen to be
ahead of their time. But now
domestic sales contribute to 60
per cent of the company’s rev-
enue and its share is expected to
grow, largely driven by new
launches.

Accordingto Gilani, the lines
between the RTC and RTE cate-
gories are getting blurred in the
country today. This is all part of
an evolutionary process in tastes
he adds, explaining that the
challenge for brands such as Gits
lies in finding the sweet spot
between RTC and RTE, a spot
that attracts the young. While
they are doing that, the compa-
ny is also emphasising the
healthy nature of its products.

Gits now has super food
mixes like brown rice and flax
seeds idli mix, oats idli mix and
such other products. It has also
launched an organic and vegan
version of ready meals abroad.
The company is also looking at
ways to drive the brand deeper
into the food business, by work-
ing with QSR (quick service
restaurants) and hotels.

Distribution has also been
ramped up and the company
says it currently has more than
1,000 distributors across the
country. It also has an e-store,
besides selling through Flipkart,
Amazon and Big Basket.

Gits is also active on social
media and has just launched
three digital films, catering to
the younger audiences on these
platforms. Gilani had said, at
the time of the launch, that the
films are based on real-life situ-
ations. And the objective is to
use realistic narratives to break
the myths around its portfolio of
packaged foods, by giving view-
ers an insight into preserving
without preservatives.

4 The above results were reviewed by the Audit Committee and approved by the Board of Directors in their respective meetings held on 12th August, 2019.

For and on behalf of the Board

Sd/-

(KUSHAGR ANSAL)

Whole-time
DIN :

Director & CEO
01216563

AIA ENGINEERING LIMITED

Regd. Office.: 115, GYMM Estate, Odhav Road, Ahmedabad 382 410 CIN: L29259GJ1991PLC015182;
Ph. 079-22901078; Fax: 079-22901077; Website: www.aiaengineering.com, Email: ric@aiaengineering.com

Statement of Consolidated Unaudited Financial Results for the

Quarter ended 30th June,2019

(% in Lakhs)
Consolidated
Sr. . Quarter Ended Year Ended
No. Particulars 30/06/2019 | 30/06/2018 | 31/03/2019
Un-audited | Un-audited Audited
1 | Total Income from Operations (Net) 73,329.47 71,522.94 | 306,949.99
2 | Net Profit / (Loss) for the period 18,219.94 15,736.61 69,440.01
(before Tax, Exceptional and/or Extraordinary items)
3 | Net Profit / (Loss) for the period before tax 18,219.94 15,736.61 69,440.01
(after Exceptional and/or Extraordinary items)
4 | Net Profit / (Loss) for the period after tax 13,954.53 10,481.33 51,143.77
(after Exceptional and/or Extraordinary items)
5 | Total Comprehensive Income for the period 12,345.89 11,642.03 50,490.47
[Comprising Profit / (Loss) for the period (after tax) and
Other Comprehensive Income (after tax)]
Equity Share Capital 1,886.41
Reserves (excluding Revaluation Reserve) 349,484.40
as per the Balance Sheet
8 | Earnings Per Share(EPS) (of % 2 each)
(for continuing and discontinued operations)
a. Basic 14.89 11.14 54.16
b. Diluted 14.89 11.14 54.16
Notes:
1 | The details of the following items on the Standalone basis:
Quarter Ended Year Ended
Particulars 30/06/2019 | 30/06/2018 | 31/03/2019
Un-audited | Un-audited Audited
Total Income from Operations (Net) 60,215.73 68,350.53 283,758.50
Profit Before Tax 12,472.45 15,682.74 60,191.41
Profit After Tax 8,340.60 10,549.13 41,482.17
Total Comprehensive income for the period (after tax) 8,130.29 11,259.66 41,577.33
2. | The above is an extract of the detailed format of Financial Results for the Quarter ended 30th June, 2019 filed with the Stock
Exchanges under Regulation 33 of the SEBI (Listing Obligations and Disclosure Requirements) Regulations, 2015. The Full format
of the Financial Result for the Quarter ended 30th June, 2019 are available on the stock Exchange website (www.bseindia.com &
www.nseindia.com) and Company's website (www.aiaengineering.com).

Place: Ahmedabad
Date: 12th August, 2019

By Order of Board of Directors

For AIA Engineering Limited

Sd/-

(Bhadresh K. Shah)

Managing Director
DIN:00058177

b FROM PAGET

$15-bn Aramco deal...

The oil-to-chemical business will be a sep-
arate division, which will also hold 51 per
cent stake in the petro-retail business.

Aramco will pick 20 per cent stake in
the division.

Aramco will also be given a board seat at
the RIL parent level. “The division will be
carved out into a subsidiary in five years,”
said a RIL spokesperson.

Earlier this month, RIL entered into a
joint venture with BP to sell a 49 per cent
stake in its petroleum retailing business for
7,000 crore.

“This (Saudi Aramco) partnership will
cover all of RIL’s refining and petrochemi-
cals assets, including 51 per cent of the
petroleum retail JV,” Ambani added at the
AGM. As part of the deal, Saudi Aramco is
also expected to supply 500,000 barrels per
day of crude oil on a long-term basis toRIL's
Jamnagar refinery. The two companies are
yet to sign a definitive agreement for the
deal. Ambani has chalked out a road map to
make the company debt free by March 2021.
“We ended last year with net debt of 31.54
trillion. We have a very clear road map to
becoming a zero net debt company within
the next 18 months that is by 31 March 2021,”
he said.

RIL's consolidated debt as of June 2019
was at ¥2.88 trillion. Credit Suisse had ear-
lier this month cut its target price and
downgraded RIL from neutral to under-
perform, on the back of higher liabilities
and slow enterprise roll out for the telecom
business. Analysts have a more conserva-
tive timeline for debt-reduction. “In the
near term, it’s a positive development that
1.0S trillion available with Aramco and

BS SUDOKU # 2815

%80,000-90,000 crore per annum operating
cash flow would help de-leverage RIL with-
in two years,” analysts with Elara Capital
wrote in a note on Monday.

The analysts expect the Aramco invest-
ment to help provide the required capital for
an estimated 12 million tonne rise in petchem
capacity, which will require $11 billion in the
long term. For the consumer business, the
company looks for a partial divestment in the
near future and a long-term plan for public
listing. “We have received strong interest
from strategic and financial investors in our
consumer businesses, Jio and Reliance
Retail. We will induct leading global part-
nersin these businesses in the next few quar-
ters,” Ambani informed shareholders.

He added, “We will move towards listing
of both these companies (Jio and Reliance
Retail) within the next five years. We will
also evaluate value unlocking options for
our real estate and financial investments.”

Ambani expects both deals with BP and
Aramco to be completed in the current
financial year and sees commitment worth
1.1 trillion combined from the two deals.
The group chairman also commented on
Jammu and Kashmir, stating “We stand
committed to support the people of Jammu
and Kashmir and Ladakh in all their devel-
opmental needs.”

Ministries...

The RoSCTL is in place since March for the
apparel and made-ups sector.

The textiles ministry wanted continuing
the MEIS simultaneously for a few months.
However, the revenue secretary turned
down the suggestion on the grounds that it
would cost an estimated at 5,131
crore a year and sought the
immediate withdrawal of MEIS
after the RoSCTL or any other
scheme was introduced, sources
said.

“While the revenue depart-
ment wants the new scheme to
be rolled out in three months,
the commerce department has
batted for a longer time frame
and a staggered implementation
to cover all export sectors,” said a
government source.

Under the RoSCTL, the
Directorate General of Foreign
Trade will give the benefit to
exporters in the form of duty
credit scrips similar to the MEIS.
But unlike now, it will be IT-driv-
en and will rebate all embedded
state and central taxes on paid
inputs. This includes the value-

SOLUTION TO #2814 Vary Hard: added tax on petrol, mandi tax,
L. 8. 0.0.8.¢ electricity duty, and stamp duty

Solution onall export documents, among

tomorrow pthers. It haq been de;cided in

inter-ministerial meetings that

HOW TO PLAY the rate of scrips will be decided

Fill in the grid so
that every row,
every column
and every 3x3
box contains
the digits1to 9

by the Duty Drawback Panel
within three months of approval
from the cabinet,” a government
official said. The MEIS, intro-
duced in 2015 under the Foreign
Trade Policy, incentivises mer-
chandise exports of more than

5,000 items now and is the biggest of its
kind. Exporters earn duty credits at fixed
rates of 2 per cent, 3 per cent and 5 per cent,
depending upon the product and country.

WTObattlesloom

The rush to find a WTO-compliant export
promotion scheme has gained pace since a
dispute settlement panel was formed on
July 23 at the WTO, to rule on India's export
subsidies.

Reliance Cap...

Health insurance is one of the fastest-grow-
ing insurance sectors in the country, clock-
ing 20 per cent growth annually.

Itisexpected to double to overl trillion
by 2021. A Reliance Capital spokesperson
declined to comment. Emails sent to the
Ajay Piramal group and Premjilnvest did
not elicit any response. A TVS Capital
spokesperson said: “We don’t comment on
transactions. We are not looking at such an
acquisition.”

Sources said while investment bankers
have approached the companies, a final
response was awaited. Other assets Reliance
Capital is working on monetising or has
already done soare Reliance Nippon Life Asset
Management, Reliance General Insurance,
and Reliance Home Finance. The company
has already exited its mutual fund business,
selling it to Nippon. The entire proceeds of
6,000 crore will be used to reduce debt.

The company has a loan book of over
%11,000 crore. Talks are on with AION
Capital, Varde Capital, and Cerberus to sell
off Reliance Home Finance said sources. It
has also finalised a deal with the Jagran
group to sell Big FM for 1,200 crore.

Al to fly over Arctic to
San Francisco

Air India received the nod from the
Directorate General of Civil Aviation
(DGCA) last week. Captain Rajneesh
Sharma and Captain Digvijay Singh will
operate the first polar route flight.

Many benefits

The airline will cut down on flight time and
fuel burn because of shorter routes and opti-
mal wind conditions. Currently, Air India’s
San Francisco-bound flight goes east over
the Pacific Ocean, taking advantage of a
favourable wind, while its inbound flight
comes over Russia. The polar routes reduce
the distance between the two cities to around
7,200 nautical miles. The fuel saved is expect-
ed to be about of 2-7 tonnes per flight.

Air India operates a 238-seat Boeing 777-
LR aircraft with three class configurations
on this route. Flight planning on this route
factors in en route wind and weather,
geopolitical tensions and route-navigation
charges. Polar routes are being used by oth-
er Asian, European and US carriers but Air
India’s flight planning did not consider
routes beyond 78 degree North latitude
because of lack of procedures.

More on www.business-standard.com
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2 | g ol B e g wmE) /ERE) (860.14) | (363.61) | (1,936.65) | (768.34) | (212.24) (1,348.41) e w;/( :::mﬁ . ; kS
(fafre / srameRor W&t @ 3. |gE @™ qAT (PR 3T
3 | = lﬁg‘aﬁ # e 4w %@w&)/gﬁ(—) w0ty | ooset) | (osess | gessa | 1224 (1.34841) o T/ e areeToT e @ wear) | 5460 | 2902 60.57 152.25 (159.22) | (25.27) | (180.76) | (171.19) | (329.80)
(faRre / sramRer w8t & ) qearq
4 | ‘Tﬁr/ﬁ Il & R = fﬂ“i(+)/z1ﬁ(—) (588.19) | (268.92) (803.31) | (515.51) | (161.46) (394.90) * %%}Tm ﬂ?tﬁﬁqéa(g)qam (188.76) | 47.77 12.23 143.04 (353.71) 166.21 (187.16) 12148 | (478.59)
5 m(las %/ ms‘“ *%" :ﬂif‘;‘?ﬁ) 55351 256.43 7783 180,83 14750 263,92 5. | R dav gt 1,199.84 | 1,199.84 | 1,199.84 | 1,199.84 | 1,199.84 | 1,199.84 | 1,199.84 | 1,199.84 | 1,199.84
[araft @ g o/ (217 (@ T aie (553.51) | (256.43) (777.83) (480.83) (147.59) (363.92) 6. |oraftr 8 gat AT WET a4 (erafyr ¥ e/
ST T ST (PR TEE) W] s el v HW/W:? srareer W (188.76) | 20,61 12.23 115.88 (353.71) | 139.20 | (187.16) 94.56 41441
6 | T RS R geh @i T T 10/ - w) 593858 | 593858 | 593858 | 593858 | 5938.58 5,938.58 0 am_ i b i (o< 0
7 | oY R et €iew) @ReTer RkaRaT @ SR ¥g) 7. | GRerd (4 Teurs T GRerd el ova) 35,397.87 | 35,375.59
7o 3k T T (@ W) (0.99) (0.43) (1.35) (0.87) (0.27) (0.66) 8. [ufr siwr ama (%. 1/~ UAP) (FIER, W
e Tt RarrdY darer 2q)
1. i oo U (IRAT ST A1) FREaelt, 2015 & W 3 AR U (MRAT SRATERT AHD) (e ), 2016 & AT UfST HU ARITIH, 2013 B R ol Sl Gl (0.16) 0.04 0.1 0.12 (0.29) 0.14 (0.16) 0.10 (0:40)
133 & ded T FHIRA W SRaTERT AT B g § ¥ -5d (0.16) 0.04 0.01 0.12 (0.29) 0.14 (0.16) 0.10 (0.40)
2. BT T 1 ade, 2019 A $S THA 116 "SI B SR ¥, ik T 1 31ie, 2019 dF AARTS it WA W AR fear & | w1 B A § B B i aRumEl W) Ate: SWIF fIaRor A (FAraT 31T iR uwcianson avers) faframraed, 2015 (“gie<er fafre) & fafvaw 33 & asd digas fafics qen erd wie
Pg i T T T ¥ 1 TeRTAT H SR U Y 30 S, 2019 B FATK fHTET & siebfard Siik af 31 A1el 2019 BT FHIG ¥ & b sibfard Ay aRomET @1 |Rie € | 30 S,
3 ORI (s SR o gHe St PR, 2015 & FRW 53 & ded e Gl § 0 BT o0 S, 2019 9 e R @ forg sreraradfe i 2019 T FAIT RIATE & SiTabfiid Wearai va wfdsd uRemd sk 31 AT 2019 BT FHIT 99 & Hfdhd i gRomt &7 Hel wed wie gaamore @
mvfnmij;r: sﬁi :%i;o R 2?;32[1:?0§:ﬁ;% ferg as‘@mﬁéﬁ ot oot 7 fege ot w9 Wi v A et (www.bseindia.com Jg¥TSE www.bseindia.com, www.nseindia.com 3R &H @) 99RITSE www.vipulgroup.in TR ¥ SueTe ¥ |
i } ; i G WIETF BT GRT HUR SeeliRad 30 S, 2019 BT FATG [TATET & Fe3TA Ud b siaderd fa<ier afRom afiR 31 A9 2019 & FHI a9 & FHfbT
. e TROTE ) SraTREr Wi g wer o T off ik PR | 2019 P ST ST Wi o ¥ s ! . ; ’
‘ o O S AN 12 e Ew_—;:;lm—\yﬁww%m fai afRomrt @51 el @1 T © Td RIGTRET TR 12 31T, 2019 BT AT (9 Avsdl &1 §38 # S AN 53T T © | $0S Tl e TaRreiol
T/~ F e gAibeor faftrml & fRAfrm 33 3 srawgaaret @ AR wifafe okg TRERT 1 30 S, 2019 BT THIG RIATE) & WearaM vd qHferd Td 31 A4,
<o+ e, TR Mﬁéﬂ@éﬁ 2019 1 G I & WHfba 1 AT T 1 R o 1S g ¥ e 7 sifr R B AT R RAM TR Gt oy aie @ sl 9@ @ Rrg
RifEa: 12 ovre, 2019 RIS 01216563 faga fafics
) T/ —
faTi®: arreT 12, 2019 g Sdarer
t =S l b (FraTTgu: L29199HR1956PLC033107) e T =~ forfires
: ST
USfieRa swrter: 14/1, feeeft ne@ A, wlamEs - 121003, (sfwmm) 3 3
W F: 0129-2251482, Aer@TSE: www.talbros.com, $-WeT: seema_narang@talbros.com (74 # wes sfosan fefires & 9 & )
_ L65921HR1983PLC033789 _
30 S, 2019 < THTE faHTE o foru dvﬂaﬁrfmmwm?mm.mwﬁ;vﬁ,g%mémm
qq 9| li hd I T {“ ) li[ m “ hl Y (% o3 #) GCH wm.lw.'amtek.coms‘-ﬁa : in'fo@a;'nt’ek.com,
T fordl T I _ S
o — 30-5F1-2019 | 31-99-2019 | 30-9F-2018 | 31-F-2019 TAGERT a1 & St & o5 ddt aRst faifepe 06/11/2018 A Fefl/vaall/THamg IR U/ Seiead /Hemgans/
/2018/139 & 3refie IR gRT 3faRvT F forg et IeeilRad R wicfhde b & U TR frg 71w E | fomedt
i SrerarifaR ASIIER ST RAIER ff =afth & I Wt WRRT & Hdy W B8 aTan/fea e B srerar SR SeeilRad sfaRvr & ufiy fe ot efs &
Srelfestt 9 s 3T 10,906.15 10,887.42 12,405.87 48,999.30 U SR H1E AMUR 81 a1, d $ YA b Wb B AN ¥ 30 R % sfev arae Rl boe & ure feraa
TR gd B 563.63 689.50 864.10 3,413.81 T W WOI/TS B, AT BT YO o SR TR AR & R0 R =R a1 & forg a1 grfy q=n o
ft fh BT 3T BN a1el BI i fa<hi srerat o= JoaH & forg Rmrer =8 gl
aqu;m;qaaw 459.84 611.06 620.97 2,637.79 - i A — e —
3mafey P D A 4. 4. . | T .
(T UL B 3R PR YT 3T T Y M) (75.42) 559.71 582.26 2,159.46 21 50124 0138534350- g e - g— 1250
e gfaract AR ot (3ifdhd Fer 5. 10.00 Tdd) 1,234.56 1,234.56 1,234.56 1,234.56 0138535599
TRy 9RR 35 (%, 10/ - iep) (a1afdy b fosw - iR andfehiepar) 222 52125 0138535600 1T FAR et < v 1500
7% (%)) 372 4.95 5.03 21.37 0138537099 = _
TP (2.) 372 495 5.03 21.37 (Rrafie ot % e T )
30 S, 2019 &I T feFTEl & forg sreaTRiféa edt famiia aRummi @1 aRier _ /-
(X ara &) SRy
LIS BRI T (el wfra)
2N e Rred-aqRa
feraror 30-5-2019 | 31-W”-2019 | 30-TH-2018 | 31-AME-2019 I 7 et S & 3R B A ZRT o
~ JerErRIfdT | eI eI | e famie : 13.08.2019 ST TSt <. IBBI/IPA-001/IP-P00003/2016-17/10011
TR A el 10,906.15 11,007.42 12,5625.87 49,479.30
mqgfam 367.13 578.56 77555 2,943.59
R eI et o 263.34 500.12 532.42 2,167.57
feuguft:

v2ole g1 o~ fafics

CIN: L74999HR2002PLC034805
Tofiga srEfaa: si—116, ggell wfa, Svaes wifir #@fq, sfa anf,
JIYATE B 1, THITH—122002 (T
plulRe sEfday: wic 7. §i-38, sIcgIya gRar, dqee—32, TwIH—122001 (eRaToMm)
¥qd: investor.relations@a2zemail.com, dqATFES: www.a2zgroup.co.in, BIT: 0124-4517600, Wad: 0124-4380014

30 S[A, 2019 & WU R @ fay IFafa Vsdalv Ik suifases faxfim aRumt &1 faawor

wWede walferees
AT fordY R AT fordY wara af

= fawor 30, | Wd31, | S30, | Wwd 31, | S0, | wd 31, | S0, | wd 31
¥ 2019 2019 2018 2019 2019 2019 2018 2019
1 | yaEres @ G 11,273.65 | 1817076 | 7.70449 | 50,732.52 | 18,800.27 | 26,909.67 | 16,545.81| 86,870.11
2 |Juararedd wal Y B @ UBRA | (907.29) 604.51| (2,563.07) 640.69 | (1,021.49) | (198.37) | (5,041.80)| (1,958.26)

(erf) /e
3 | BR 9 v o/ (BIf) 713054 | 419760 (2,338.09) | 333124 | 7,016.34 | 32,048.24| (4,816.82)| 29,385.81
4 |s@afr/ad & fog @/ (81f) 711683 | 4,23453| (2,403.53) | 321222 | 6,826.55 | 31,804.72 | (4,963.89)| 28,723.14
5 |@afr/ad & fay g @aus s 710047 | 424360 (2,376.19) | 324754 | 6819.19 | 31,977.53 | (4,936.55)| 28,922.20
6 | sfaacl TR dftea (FHT—gam) (@R | 17,611.99 | 17,611.99| 17,611.99 | 17,611.99 | 17,611.99 | 1761199 | 17,611.99| 17,611.99

&7 Sifhd Iea ud® © 10/-)
7 | ufd TR e (IA® 6. 10 D)

(@ ufy TR g R (@fiaea 404 2.40 (1.36) 1.82 384 18.21 (2.05) 17.32

&)
@ g )¥T€T\' I SRIfes (affaiea 4.04 2.40 (1.36) 1.82 3.83 18.21 (2.05) 17.30

fas1i®: 13 3FR«, 2019

Tew:

13 IR, 2019 HI ITATAT S8 ¥ SWied fa<ha aRvm ) Fien d@Tader afafad grRT ) 18 2 92 S0 Ry @
AR W 38 FRes ded g1 w9 yg@ 1€ 2| oo & wifaffe dar wdas! 3 30 97, 2019 & Swigd fa<ha aRomar
&1 gier sx forar €

30 S, 2019, 31 ATH, 2019 31X 30 T, 2018 & war< fomfeal & fov IR® v sEYfes ufa VIR sy Fiffaiga 78 2

2 9 (A fErfard @ gadavor sha) fafmaed), 2015 @ A 33 @ IER, Wie tqudl & 91 & &) T8
SWied gara el @ focfia aRomal @ faeqa arey &1 ta Sexvr & | Auiie < aRvmt &1 wyef fJave a3
d99rse www.a2zgroup.co.in R Ul 8 R WIiP TaudW Y d9uIgc www.bseindia.com iR www.nseindia.com & I urwd
PR Ahd B |

Fd 2ot 1 sfEReT fafits & sk 4@
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